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TRUST

degree of confidence and openness the public
has with the CDC (M = 3.838, SD = .932)

SATISFACTION

level of favorability the public has towards
the CDC (M =3.784, SD = .998)

COMMUNAL RELATIONSHIP
benefits exchanged by the CDC out of concern
for the public’s wellbeing, as percieved by the
public (M =3.778, SD = 1.0)

COMMITMENT

extent to which the public believes and feels that the
relationship with the CDC is worth spending energy to
maintain and promote (M = 3.660, SD = 1.070)

CONTROL MUTUALITY

level of agreement from the public on who has the
influential power on one another (M = 3.469, SD = .830)

EXCHANGE RELATIONSHIP

the public’s percpetion that the CDC providing
benefits to the the public with the only reason in
mind that the other group has previously contributed
benefits or is anticipated to provide benefits in the
future (M = 2.571, SD = 1.187)
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*Mean scores are based on a 5-point scale.




